
ONE BOLD, CLEAR, 
BENEFIT-DRIVEN 

HEADLING & 
SUB-HEADLINE

SINGLE, PROMINENT 
CONTRASTING CTA

MINIMAL, 
OPTIMIZED FORM

STRATEGIC VISUAL
HIERARCHY &
WHITE SPACE

MOBILE FIRST
& RESPONSIVE 
DESIGN

STRONG VALUE
PROPOSITION
(UNIQUE SELLING 
POINT)

ELIMINATE
OR REDUCE
NAVIGATION 
(FOCUS ON GOAL)

Components of a Great Landing Page
for Lead Generation


